Program Assessment Reporting Worksheet
Program


Business and Marketing

Student Learning Outcome
 
Describe the role marketing plays in the business success

What course/courses did you gather the data from?


OEBU 110-An Introduction to Business, OEBU 210-Marketing
What data did you gather?


OEBU 210-Marketing  

The number of students (n=16) answering correctly to a question on an assessment exam relative to the S. L.O. 

 (Q# 1-81%, 2-100%, 6-94%, 14-87%, 17-87%).


OEBU 110-An Introduction to Business

The number of students (n=40) answering correctly to a question on an assessment exam relative to the S. L.O. 

 (Q# 13-57.5%, 14-72.5%, 15-87.5%, 18-92.5%, )
What do the data tell you?


OEBU 210-Marketing  

The students need additional instruction on the marketing  process, international marketing, channel intermediaries, and the characteristics of advertising.
OEBU 110-An Introduction to Business

The students need additional instruction on the marketing  mix, brand loyalty, brand names and marks, and product appeal.
What changes will you make based on the data?


OEBU 210-Marketing  

Using the ancillary materials provided by the textbook publisher,   specifically video, develop critical thinking discussions relative to each data point.

OEBU 110-An Introduction to Business
Using visual aids such as empty products, develop a game such as Family Fued to reinforce the S.L.O.
Program Assessment Reporting Worksheet
Program


Business and Marketing

Student Learning Outcome
 
Describe the role marketing plays in the business success

What course/courses did you gather the data from?


OEBU 210-Marketing
What data did you gather?


OEBU 210-Marketing  

The number of students (n=12) who completed a marketing plan directly related to the SLO. The students correctly completed the marketing plan with 90% accuracy.  

What do the data tell you?


OEBU 210-Marketing  

After completion of the Marketing Plan the students had a full and complete knowledge of all aspect of the role marketing plays to conduct a successful business. 

What changes will you make based on the data?


OEBU 210-Marketing  

The student grasped the concept of the Marketing Plan; however income statement, cash flow budget, and balance sheet were not easy for the students. Therefore, more worksheets need to be developed in order to convey the concept to the students.
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Program


Business and Marketing

Student Learning Outcome
 
Describe the role marketing plays in the business success
What course/courses did you gather the data from?


OEBU 260-Real Estate Practice/Principles
What data did you gather?


OEBU 260-Real Estate Practice/Principles  

1.  The number of students (n=24) answering correctly to a question on an exam relative to the S. L.O. 

 * Exam 1: Q 2 = 95%, Q 4 = 87%
 * Final : Q 9 = 95%, Q 14 = 61%, Q 17 = 95%, Q 26 = 100%,       Q 31 = 100%, Q 51 = 95%, Q 56 = 100%

2.  Group problem solving of a real estate marketing problem.
  All groups appropriately resolved the problem.

What do the data tell you?


OEBU 260-Real Estate Practice/Principles
The students need additional instruction on the role of appraisals in marketing properties. (Question 14 on final)
What changes will you make based on the data?


OEBU 260- Real Estate Practice/Principles
Spring semester, more time in class will be spent on appraisal and the appraisal process.  Group problems will be assigned to facilitate students understanding of the interrelationship of appraisal and the marketing process.
